
It is a very interesting time to be an independent 
artist in the world.  Political instability is rampant 
and the world economy is changing drastically 

who are not on the clock in a salaried, stable job 

show politics and let’s face it folks, we’re on a big 
roller coaster ride.
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How to Thrive in an Unstable 
Economy as an Independent Artist

3  Copyrights and Wrongs 

THE INDEPENDENT ARTIST

and down economy and I have to admit, that while 

it, I’m doing pretty well considering what we all 
have to deal with.  The 80’s with its cash rich art 
shows are gone forever and that show list we all 

good money has also dwindled down to a list of 

the expenses have risen to a high that none of 

Days” where we were accepted to every show 
we wanted to do and made good money every 
weekend have been replaced with a tentative 

I’ve been an artist all my life, have been doing 

INSIDE THIS ISSUE:

BY CARROLL SWAYZE
PRINTMAKER, PAINTER AND NAIA BOARD MEMBER

From the NAIA Board Chair
-

-

makes a difference.

-

-

probably make any potential employer considering 

When sales started to slow a few years ago I 

continued on page 6
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this a million times before - I can wing it.

news media as an effective advertising tool.  It will 

Preparation -

-
sages.

-

-
-

Reporters -
-

ably doesn’t have a hidden investigative agenda.  

Marketing Your Art 
Through the News 
Media
BY ROBIN ARONSON & BOB ARONSON
JOURNALIST/TV ANCHORMAN/JEWELER
NAIA MEMBER

-

Know Your Audience -

the people who read, listen to or watch what the 

Do I even want to read to the end of the article, or 

-

Communication Objective

-

-

address.

-

College Hill Arts Festival

Call For Applications Deadline Date January 5, 2014
75 Juried Artists | Strong Patron Purchase Program

Named to Sunshine Artists’ Top 100 Best Fine Art Shows 8 Out of the Last 9 Years

36th Annual
Cedar Falls, Iowa | June 20-21, 2014

www.collegehillartsfestival.com

continued on page 4

enhance the economic well-being of people 

creative expression and artistic excellence, 

-
-

www.naia-artists.org

Many thanks to the artists, collectors, mer-
chants, service providers, and other profes-

-

naia-artists.org.

Chair
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Copyrights and Wrongs
BY STEVE WHITLOCK & LYNN WHITLOCK
STEVE WHITLOCK GAME FISH ART, INC,  WWW.STEVEWHITLOCK.COM

-

-
set and occasionally, people will try to steal it. 

-

and to whom.  We now do some 30 shows a year 

-

also have licensing deals in place for apparel and 

-
-
-

-

working artists every year.  

art show, a company approached me, wanting to 
license artwork as open edition canvas giclees 

I received a call for an appointment to come by my 
-

-
-

He then tried to close the deal by showing me 

is how they make their living. 

In another recent case, I licensed my artwork for 

some differences.  The screen printer kept raising 
the prices and changing the terms of their agree-

over, the screen printer decided to sell the entire 

and trademark on those shirts.

-

we spent over a year trying to get water from a 

-
-

there were lessons learned on both sides, and a 

-

they wish. 

-

the work. 

-

-

-

-

time.  We’ve been down this road a few times, 

-

-
national copyright infringement, it may very well 

I may not recommend copyrighting to everyone as 
it depends on the marketability and commercial 

did looks like the one someone else did, who did 

We own over 80 copyrighted images and two 

-

one of them.  In every licensing contract we sign 

-
ment”.  This protects my clients from someone 

to do with an image if they believe I am allow-

then we can be in breach of contract and it can be 
reason for termination by the client. 

-

-

read his books over the years.

-

might as well be in the best position to deal with 
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these days and the best way to save money is to 

-

didn’t know that,” reaction from their readers, lis-
teners or viewers.

-
elry boxes.”  The news media are likely to ignore 

-

know the secret”.

-

-
peals to that instinct, that’s why my slogan, ‘Wear 

-

brightly colored tropical photographs make them 

beach in an exotic paradise”.

The Story

-

with it gives them a reason to want to own it, or to 

painting - it was painted by a man who didn’t pick 

Messages

across.  Three messages are probably all that 

Here are some examples:

it lasts a long time.

-
fect on the planet.

-
ed.

ageless
-

head.  Decide exactly what they will be and write 

world.

Opening Paragraph -

Marketing Your Art Through the News Media continued from p. 2

-

-

by strangers who are attracted by the look, the 

-
-

-

or to respond to a contact from them. 

-

-

-
-

enced.

Taking Control   

had time to do a lot of prep work for the interview.  
-
-

ing story or a good angle to follow.  

-
ing the interview from the beginning. If the report-

then go to the positioning statement.  Here’s an 

child so becoming an artist was not a big decision 

-
swer will get asked. 

-

-
-

Reporter:

You

-

You

and I have some of the designs in my head for 

and that takes a lot of time and consideration. 
Reporter:
You
with silk linings.
You

will wear well and last a long time. 
Reporter:
You:

You:

that they get complements every time they wear it. 
Reporter: -

You

attend 50 or more estate sales a year.  
You -

-

Reporter:

You -
rope every other year.  I’ve backpacked all over 

You -
-

the essence of the streets of Italy and often tell 
me that that it brings back good memories of their 
trip there.
Reporter:

You

by 10:00.
You -

-
ments every single time they wear my woven jack-

-

-

answer.  

   This is one of the biggest 
complaints from people whose interviews appear 

-

-
ments short, simple and to the point. The more 

what to print.  The more they edit, the more likely 
-
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-
grown toenail or the lack of toilet paper in the por-

-

Are you the right person to answer the ques-
tion?   -

-

to someone else instead, don’t be afraid to say 

Energy and Enthusiasm   It’s important for any 

for the interview.

-

-
tion please call me.” 

think of a single time that we were interviewed that 
we didn’t have people come to the booth and say 

-

-

-

some of the largest corporations and government 
agencies in the world, as well as working with 

They travel together in their camper, with their two 

-

-
sions at some of the art shows. 

-

of advocacies.

-
-

website - www.naia-artists.org.

Hot Works™ Fine Art & Craft Events
Upcoming Show Schedule:

November 16 & 17, 2013  outdoor
12th Bi-Annual Estero Fine Art Show™

January 4 & 5, 2014  outdoor
13th Bi-Annual Estero Fine Art Show™

January 25 & 26, 2014  outdoor
5th Annual Boca Raton Fine Art Show™

July 26 & 27, 2014  outdoor
12th Annual Orchard Lake Fine Art Show®

Scott Bayless, Glass

Applications Accepted via Zapplication.org or “Manual” at HotWorks.org

For more information, please contact Patty Narozny at 248.684.2613 or Patty@HotWorks.org
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not a boom and it’s not a down right depression, it’s somewhere in the middle.  

to create original artwork.  I’m a printmaker and a painter and I show only 

exactly what it cost me to live and what it cost me to do shows.

for my home and anything I spent when I wasn’t traveling doing shows.

The next thing I did was to make a list of all my assets.  I don’t mean money in 

term relationships in my home town, a wealthy island within 14 miles of my 

This is what I did.

 The interest rate on my mortgage was too high so I applied for the 

bee farm this fall and I’m looking into worm farming.  I started teaching classes 

even remember me.  This was one of the best things I’ve ever done.  I made 

painting for almost a year.  

Thrive, continued from p.1
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Thrive, continued from p.6

 I stopped donating 

I have a new collector.

  I stopped giving 

I have the remaining work of the 
year marked down slightly.  This 
helped in many ways.  I started 
this years ago for some folks in 

longer afford my work.  I donate all 
my art scraps to the local schools 
and I always donate a small 
percentage of my sales at my 

tell them they are welcome to wait 

 I learned 
to write my own press releases 
the right way and learned how to 

paper gladly accepts.  I always 

going on in the area and create 
things to do that will catch the eye 
of the press.   The key is to do a 

them.  Then the key is to learn to 
write an interesting informative 
narrative that gets their attention.  
I am generally in the paper with a 

have literally done a days worth of 
work for them.

   I’m a very good 

Prices.”  The cost of framing has skyrocketed at 
galleries and frame shops and I offer a simple 

week anyways it is not a big deal to frame for 
other people.  I don’t do anything fancy, I only offer 

 I looked into advertising in 
the local paper on the island again.  I did a little 

as a half page color ad in their 4-digit phone book 
so I chose that option.  My half page ad with two 
images of my work and all of my information is on 
Page 18 of the phone book and will be there for a 

far this year.

 I decided that 
my van was the only billboard that I owned so I 

  I wanted to 

I research places I’d like to go and places that 
I think I might be able to sell artwork and then I 

and offer to come to their property and paint on a 

who I am and what I do.  I send my own press 
release beforehand to draw a crowd and let the 

  I changed the 

have a chance of making money in that town and 
was willing to roll the dice and gamble.  I stopped 

each show cost me to do then I compared it to the 

apply to one show over another.  

applied to Uptown in Minneapolis 
and been accepted right before I 
did all this research.  The day came 
when I had to decide whether I was 
going to Minnesota or stay near my 
cabin in Michigan and do a small 

of reaching my people:  Uptown:  
Costs-$1,540.00 with a small 

a good chance of reaching my 
people.  It was a no brainer from 

I didn’t lose any travel time, I got 
to sleep in my own bed and I was 
able to take the next two days off 
and play.

More Money” and I didn’t know 
what she meant.  I do now and 

shows I do, to how I deal with the 

has changed drastically, last year 

sell my work to and I go there, I get 
to spend a lot more time with my 

local paper every two weeks which has always 
been a dream.

me to change the way I do shows and broadened 

create art.  It was extremely hard to change the 

thriving, and I’m doing it my way with the same 



PaySaber is a lightweight, portable credit 
card machine that connects with the 

iPhone 4, 3GS, & 3G or iPod 
touch® 2nd, 3rd, & 4th gen-
eration, allows card swipes &

paper receipts.   $199.00  

SBRJACK is an end to end encrypted magnet-
ic card reader that plugs into the audio 
headphone jack and requires no external 
power source. IPhone/Android 
$9.00

PaySaber Jr. is smaller more
portable 

version of the PaySaber that’s 
compatible with 3G/3GS 

iphones and iPhone 4. $29.00

Compact PaySaber Clip is compatible 
with the iPad (1st and 2nd), iPhone (3G, 
3GS, 4), and the iPod Touch. $79.00

Pick a processor known for its Customer Service.
TeaMac offers credit card processing

on iPhones, iPads & Androids.

Find out how!
Call - 800-873-1192 or for more information ~

www.teamacinc.com ~ WE CAN MATCH COMPETITOR RATES!!
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