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Weather and art shows go along hand in hand and it is probably the one single 
thing that makes us the gamblers we all are.  You can apply to the best show in 
the country, you can be accepted into the best show in the country, you can spend 
four months making artwork to sell in the best show in the country, you can drive 
thousands of miles to get to the best show in the country.  But the one thing you 
have absolutely NO control over is the weather at the Best Show in the Country!  

It’s the weather that is the one variable that can make or break any show for us in 
this insane journey we call a traveling artists life.  It is the one and only thing that 
we cannot control in any way.  We can watch it, we can pray, we can dream about 
it and we can all become junior meteorologists, but in truth it is the one thing we 
can never control.  Just because we are 
all very positive thinking people doesn’t 
mean anything.  We can’t control the 
weather!

I can’t think of one show prospectus 
that does not have the words “Act of 
God” in it, referring to the shows lack 
of responsibility for  returning show 
fees in case of bad weather.  It is an “act 
of God”, no one can truly predict it and 
no one ever wants to take responsibility 
for it.  The year the giant storm ravaged 
Columbus, that was an “act of God”.  The 
year it rained all weekend in the Winter 
Park Fall Art Festival and nobody made 
a dime, that was an “act of God”, the 
year the mud and rain came down the 
mountain and filled the tents at Boston 
Mills, that was an “act of God.”  Trust 
me, no one got a refund  at any of those 
shows.

It happened again this year at a usually 
well attended show in the northeast put 
on by Rose Squared Productions at the Westfield Armory in Westfield, 
New Jersey.  The show was slated for November 10-11, 2012 when an “act 
of God” ravaged the north east coast by the name of Hurricane Sandy, 
followed by a second nor’easter which really put everything on hold. 

They called it Tropical Storm Sandy as it came through the Caribbean, then 
Hurricane Sandy as it skirted the east coast, then Frankenstorm Sandy as 
it came ashore in New Jersey on October 29, 2012.

As CNN described the storm:  “Though no longer a hurricane, “post 
Tropical” Superstorm Sandy packed a hurricane-sized punch as it slammed 
into the Jersey Shore on Monday, killing at least 11 people from West 
Virginia to North Carolina and Connecticut.  Sandy whipped torrents 
of water over the streets of Atlantic City, stretching for blocks inland 
and ripping up part of the vacation spot’s fabled boardwalk.  The storm 
surge set records in Lower Manhattan, where flooded substations caused 
a widespread power outage.  It swamped beachfronts on both sides of 
Long Island Sound and delivered hurricane-force winds from Virginia 
to Cape Cod.” 

This storm was one of the worst weather events in the history of the 
northeast.  Everyone was affected.  People lost their homes, their 
livelihoods and their power.  Everyone was talking about it, everyone was 
watching the devastation on TV and everyone was worried. 

Two people who were especially worried, were Howard and Janet Rose, the 
two people who make up the entire staff of Rose Squared Productions, Inc.  
These two people weren’t just worried about their own homes and their
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families, they were also very worried about their artist family as well because they 
had to make a decision about whether their show at the Westfield Armory was 
going to happen or not.  Then had to figure out what to do.  Howard and Janet 
Rose live in New Jersey.  Their home was hit hard by Superstorm Sandy.  They 
had no power at their home for over 11 days.  They had to go and live with other 
family members who also had been hit by the storm, two of their family members 
had lost half their homes completely.    Add to that the fact that Howard’s mother 
passed away the night before the storm hit. 

Along with the problems the art show presented, they had to somehow figure out 
how to deal with a death in the family as well.  You have to start wondering how 

much these people could really take. Everything was in place for their 
show when they heard that Sandy was coming their way.  All the signs 
and billboards had been put up so rather than lose them all, Howard and 
Janet went out and took them all down.  Then after Sandy came through 
they went out and put all the signs back up, thinking that they had been 
spared somewhat.  That’s when they decided that the gate fee they would 
collect at the show would be donated to the Red Cross Relief fund for the 
storm victims.  Then on Monday, only a few days before the show was 
scheduled to happen, they were informed by the National Guard that they 
Armory was needed for the relief effort and the art show was canceled. 

It was brought to my attention on an artist-only Facebook site that 
something amazing had happened.  A show promoter had not only 
canceled their show because of a storm but they were sending ALL the 
artists fees back.  That is unheard of in our industry so I decided to 
investigate the story. 

One of my jobs at the NAIA is that of Communications Chairperson.   Not  
only do I  oversee the production of  the Independent Artist Newspaper 
but I am also in charge of its distribution after it is printed.   For this 
reason I had spoken to the Roses on two occasions when I had sent them 
the IA for the artists in their shows.  They had recently joined the NAIA 
as supporting members as well, so I did a little research on my own to 
give myself a base for the article and then I called them.  

Howard and Janet Rose were 
not always show promoters.  
Janet was a high school English 
teacher for 26 years and Howard 
was a vocational graphics teacher 
for 27 years before they both 
retired in 2000.  They both 
became professional potters 
while teaching and started 
doing art shows to add a second 
income to their teaching salaries.  
They participated in shows for 
6 years during which time they 
started volunteering at their 
local Temple show, Janet recalls 
one incident when they were 
working hard to help set up the 
show when she told Howard that 
“Anyone who did this for a living 
had to be crazy, its just too much 
work.”  25 years later and guess 
what, they are show promoters.  
After 6 years of participating in 
art shows they decided to form 
Rose Squared Productions Inc., 
to bring quality, juried art events 
to Essex County, New Jersey.   
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Some artists and show directors don’t know of the 
National Association of Independent Artists. You may 
not. The NAIA is a trade organization founded so that 
artists could collectively have a voice in the art show 
industry. 

The founders of the organization spent years talking with 
show directors and working to put together a standard 
for art shows – one which began to promote high ideals 
and practices within the art show industry. 

Those who founded NAIA did a huge amount of work 
and succeeded in making art shows an environment in 
which artistic integrity and creativity was showcased and 
in which artists could find economic success.

Since those early days, NAIA has continued to work to 
serve as advocates for the artist. The industry and the 
economy has seen a huge downturn in recent years and 
we have all seen practices emerge which have changed 
the face of many art shows. 

NAIA remains dedicated to preserving the integrity of 
shows. One of the most unique experiences the public 
has at a show is the ability to talk with the artist, to learn 
how a piece was created and what inspired it. There is a 
one-on-one relationship developed between the artist 
and the buyer. 

We want the public to know that when they see an 
art show, they will continue to experience the unique 
artwork created by those they see in the booths.

As you can see from the article in this issue, we are 
now working with shows and artists to strengthen the 
prospectus so that artists can know what to expect from 
a show. We also completed a more complicated survey 
at the first of the year on Effective Jurying, submitted 
by art show directors, to learn what kinds of juries the 
shows employed and why. The types of juries included 
awards juries and compliance juries in addition to those 
who select artists for a show. This survey was more of an 
“essay” type which allowed directors to write why they 
conduct juries as they do. 

While the Prospectus survey was quantitative and more 
easily analyzed, the Effective Jurying survey was not. It’s 
taking us more time to quantify the responses, though 
once done, we’ll have a more clear understanding of how 
directors/administrators view their responsibilities to 
their shows and the artists.

There are many groups and forum in which many are 
able to take part in art show related discussions. There 
is only one site and forum that takes that discussion a 
step further and takes actions when they are necessary 
– those are the ones associated with the NAIA. 

We monitor forums closely to learn the problems 
or what is done right at a show. From there we take 
action, whether it’s to promote the effective steps taken 
by a show (such as emergency policies) or encourage 
members to utilize our Action Line to resolve issues.

The Independent Artist is a 
publication of the National 
Association of Independent 
Artists (NAIA). 

NAIA was formed following 
dialogue that began at the 
Old Town Art Fair in Chicago 

purpose is to enhance the 
economic well-being of people 
who exhibit their work at 
quality outdoor and indoor 
art and/or fine craft shows, 
encourage creative expression 
and artistic excellence, and 
expand public awareness, 
appreciation and acquisition 
of fine art and fine craft.

The NAIA actively works to 
be a valuable resource for 
not only artists, but also the 
organizers and directors of art 
shows. 

To learn more, visit our 
website:

NAIA-Artists.org
Many thanks to the artists, 
collectors, merchants, 
service providers, and other 
professionals who generously 
took time to write articles for 
inclusion in this publication. 

To advertise in future issues 
of The Independent Artist,
contact: 
IAAdvertising@NAIA-Artists.org

This publication was edited, 
designed, and produced 
by Carroll Swayze, NAIA 
Communications Chair. 

A Letter from the Chair, NAIA Board of Driectors 

To submit articles, letters to 
the editor, or ideas for future 
issues of The Independent 
Artist, email Heather 
Hooper: iaadvertising@NAIA-
Artists.org

Any organization is only as strong as its membership and 
we encourage all of you to become members so that, as a 
whole, we can continue to help strengthen and maintain 
the integrity of shows. It is only in this way that we can 
all attain success. 

If you want to know more about NAIA, visit our site at 
www.naia-artists.org

Teresa Saborsky

NAIA Board of Directors, Chair
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Art Show Spotlight        

Written By:  Carroll Swayze

The NAIA show spotlight gives credit where credit is due to Art Shows, Fairs 
and Festivals who deserve mention for their high standards of excellence, their 
inventive new ideas, the many ways they contribute to their communities and for 
the innovative ways they help exhibiting artists showcase their work. Fabulous 
ideas and outstanding facets of these shows will be highlighted so that other art 
festivals and their organizations will see what is being done elsewhere and pos-
sibly incorporate some of these great ideas into their events.

The Annual Melbourne Art Festival is a favorite of both Florida artists and out 
of state artists who have the luck to get in and the stamina to stay in Florida long 
enough to add it to their schedules. The Art Festival is held at the end of the 
Florida spring season, always the last weekend in April, in historic Downtown 
Melbourne on the east coast of Florida. It is south of Cocoa Beach and north of 
Vero Beach in a coastal town with a good demographic for selling art. It is held in 
a vital little downtown area with interesting cafés and thriving restaurants, clubs, 
shops and boutiques. The street is closed for the entire weekend and you can drive 
to your booth for an easy set-up.

Organized by an all-volunteer committee, the Melbourne Art Festival features a 
juried art show, continuous live entertainment, a 5K run, Kidsworld, a student art 
venue, a food court and a free concert on Saturday night. It is well attended by 

the artists have brought with them each year and to enjoy the rest of the festivi-
ties that the weekend has to offer. The entertainment stage is set at one end of the 
festival site, well away from artist’s booths so there is no noise pollution when 
trying to sell your work. The children’s art area is always busy with local kids 
creating all kinds of great arts and crafts, and each year 10 exhibiting artists are 
invited to demonstrate and share their talents with children of all ages, teaching 
them to make art. The show provides all the art supplies and a booth sitter for the 
artists who participate.

If the Artists in the show choose to donate a piece for the Melbourne Art Festival’s 
Annual Art Auction, be it known that the money raised from that auction goes to 
art scholarships for local high school and college students and for art supplies in 
all the local middle and high schools. The Art Auction is held off site about six 
months after the festival so it does not compete with the artists at the show sell-
ing their work. The show has one of the best Patron Purchasing Programs in the 
country with tens of thousands of dollars committed to art sales every year assur-
ing that most artists will go home with a check. The artist dinner is held early Sat-
urday night before the main concert and it is a full chicken and pork dinner with 
free beer so nobody goes home hungry. In general The Melbourne Art Festival is 
always a good experience, it’s fun, it’s easy and it’s lucrative.

The 29th Annual Melbourne Art Festival is put together by an all volunteer orga-
nization headed this year by President, Elise Vaughn who has been involved since 
the beginning. Lori Emly, Vice President of the organization, is also the Artist’s 
Co-Chair, a job she shares with Penny Sallinger. 

Lori Emly is an artist and an art teacher who heads the Art Department of the Bre-

provides services for the vocational and social needs of adults with disabilities. 
As Vice President of the Melbourne Art Festival, Lori works closely with the 
President, handling the relationships with the downtown merchants and also run-
ning the committee meetings when the President is out. As Artist Co-Chair, she 
manages everything to do with the artists, from the applications, to booth requests 
and assignments, to issues that may arise during the weekend making sure they 
take good care of their artists. 

We are an all volunteer event; we have no paid positions in our organization. We 
have 250 spaces total, with 34 allocated to last years award winners, which leaves 
216 spaces available for our applying artists. We receive 400-500 applications for 
those spaces each year. We started in Indialantic 34 years ago. This is our 29th year 
in Melbourne and we have a great patron program!

We have a blind jury of 12 people with diverse backgrounds, both professionals and 
artists. No one knows whose work they are looking at unless the artist happens to 
have their name in the image. We want the jury to be blind.

We use a projected jury, with all four images displayed on 2 screens for our jurors. 
Two of our committee members are on monitors during the jury as well, keeping 
track of everything.

We like the system; we have used it for 7 years now. We were one of the first to use it 
– there were some issues in the beginning with how they handled the data, but they 
are good at listening to ideas for changes and upgrades. It has made our job much 
easier. Our jury process runs more smoothly and it is a much better presentation 

continued on page 5
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for the artists’ images. We can upload the artist info and do not have to enter each 
artist separately, we can monitor artist validity, by checking to assure they are 
exhibiting what they juried in with and we can notify artists of booth numbers and 
information easily by being able to send out mass emails. It helps assure that I do 
not assign booths to more than one person.

We are lucky to have generous artists who donate artwork for our biannual auction. 
We provide scholarships for local students to take art classes at local venues to 
enhance their art education, plus at this time we are helping 3 college students 
with college costs. 

We donate money each year to every junior and senior high school visual art 
teacher in our county.

We have over 600 weekend volunteers that come from many companies and 
schools in our community and with that many volunteers we rely heavily on our 
community. We have about 50 committee members that start working on the event 
in September. 

We started our patron program to help ensure that money is already available for 
the artists in the show before they even get there. 

Patrons pay $350 – $225 is allocated for them to purchase art. 

The remaining $125 provides the following: A big Patron Party two days before 
the show with an open bar, delicious food and a live band; Close Parking for the 
event; Access to our Private Patron Stage which is a raised platform in front of 
the entertainment stage with free beverages; free entry for their children and a 
champagne brunch on Sunday to be the first to view the award winning artwork 
on display. In 2012 we had $35,000. committed in pre-paid art sales.

I have been involved with this show for 13 years. I have done many jobs: student 
art competition, student art workshops, scholarships, president for 4 years and 
artist chair for 7 years...

I believe we are working hard to get rid of the buy/sell and the scam artists – we 
rely on you artists to help us do this, we need your help, you are out there all the 
time we are only involved for a weekend...

We will remove them as soon as we know!!

We do not allow them to stay in our show no matter what – we do not blackball 
artists who approach us with concerns or problems, we understand how hard you all 
work and we want our show to be a good weekend for all of the artists involved! 

Donating is strictly the artist’s choice. No one will bother you about it, they simply 
ask nicely. The auction is held off site months after the show so the artist does not 
have to compete with their own work at the show for sales.

There are 10 teaching opportunities, 5 per day, for artists to demonstrate and teach 
student workshops which are 45 minutes long. The artists who participate choose 
their media and can either send a supply list to the show for them to purchase or 
they can bring the supplies with them and be reimbursed. 

They have a good work space and ample volunteers to help the artist handle their 
teaching group and clean up afterward. 

They provide an educated booth sitter for each artist while they are away from their 
booths, who will talk about the artists work and make sales while they are doing 
their demonstration. It’s easy, it’s always full and who better to educate about art 
than children.

The Melbourne Art Festival has one of the best Patron Purchase Programs in the 
country. There are so many ribbons floating around all the artists’ booth that you 
wonder how they got all those people to participate until you do it yourself. It’s 
just plain fun. 

They provide ample information way ahead of time and explain everything to the 
fullest right from the beginning. They start attracting people to participate very 
early on and their numbers increase every year. They provide two ways to get your 
money for your awards. 

They send runners around to collect your purchase certificates, add them up and 
write checks which are available at the end of the show. Or you can give them to 
the committee and they will promptly send you a check the next week. Either way 
works great.

The music stage is placed at one end of the show far away from artists’ booths so 
that the artists do not have to shout in their booth to speak with people about their 
work. The food court is near the stage and also well away from the artists so the 
artists don’t have grease and food smells in their booths with their artwork.

This is truly a show where an artist can speak their minds freely with the show 
directors and committee members because they listen and want everyone to be 
happy. As an all volunteer group, they appreciate it when artists talk to them and 
give them constructive criticism. They are very receptive to new ideas because it is 
for the good of their show.

April 27-28, 2013

9 am – 5 pm both days

To organize, promote, and encourage artistic 
   endeavors, education and appreciation; To advocate 
   and support the improvement and betterment 
   of the quality of life in our community; To sponsor 
   an annual art festival in furtherance of both 

these ideals.

$37.00 Application Fee / $265.00 Show Fee

Zapplication

December 31, 2013

A total of $27,300. $3,000 Best of Show, $1,250. 
   1st in each category, $850. 2nd in each category, 
   $600. 3rd in each category. 

It’s Just A Great Little Art Show... 
(Melbourne, continued from page 4)
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When I spoke with Howard and Janet Rose they both said that the reality of everything 
hadn’t quite sunk in yet.  So much had happened in such a short time that they really 
hadn’t had a chance to process it. Here are my questions and their answers in their own 
words:

“There was no discussion.  We sat at our daughter-in-law’s table with our son and 
daughter-in-law and all of us came to the same conclusion:  We have to refund the 
artists money.”

“Artists are living show to show.  We did shows, we know.  It was the ethical thing to do.  
We’ve been in business for 31 years.  We always do the ethical thing, the right thing.  We 
don’t double dip.  If we can replace an artist who cancels for a real reason, we refund 
their money too.” 

“We only do 6 shows a year.  We don’t know how anyone could do any more than that 
and do it right.  It’s just the two of us, we do everything.”

“We have a rolling jury for our shows.  We limit our categories, especially jewelry because 
we don’t want a show full of jewelry.  Even though we get a huge number of jewelers 
who apply, we keep it at about 20% of our show, no matter what.  That way we have the 
best of the best in the jewelry category and we don’t bore our clientele with the same 
old thing at every show.  We can be very selective.” 

“We go to shows and are always on the lookout for new artists and their work.  We try 
to care as much about our artists as we do about the public coming to our shows.  We 
watch for buy/sell when we are out and about so that we don’t have to worry about them 
sneaking into our shows.  We love our exhibitors, we consider them family.”

“It was a very confusing few days.  We always try to stay in close contact with our artists 
because we feel responsible for not only their income at our shows, but also for their 
safety.  With the storm approaching we sent out an email blast to let them all know that 
we would keep them posted after the storm passed.  We sent another email blast after 
the storm to let them know that they show was still on and that some of the issues such 
as gas and access roads had were being resolved.

Then finally we sent out our last email to let everyone know that the show had been 
canceled.  It was hard.  When the show dates came and went we felt misplaced.  We 
felt like we should have been setting up and should have our artist family around us.  
We missed everyone.”

I think a note of thanks and kudo’s should be sent to Howard and Janet Rose for their 
clear thinking and caring of their artist family.  I think their end of the year letter sent 
out to their artists pretty much sums everything up. 

Become a NAIA Member!

Dear Past and Present Rose Squared Exhibitor:

Where do we begin to thank so many of you for your support. 
We truly could not have gotten through these last ten days 
without the kind and understanding emails you have been 
sending. The offers to come help, the pride of being a 
part of what we promote, and the heartfelt condolences have 
touched us in a way we can’t begin to express. 

As all of you know, this past week in the Northeast has 
been hellish for many with the repercussions of superstorm 
Sandy. It left many homeless or with horrendous damage. Many, 
many communities will never be the same. It left us, our 
friends, and family in New Jersey and New York without 
power and with tree damage. Some of my family members on 
Long Island suffered the loss of the contents and walls of 

power and they have no idea when it will be restored. 

We had quite the superstorm in our lives with Howard’s mom 
passing away October 30th, planning a funeral without power, 
keeping up with the necessary work on the show throughout 
this time, and thenultimately getting word on Monday morning 
that the National Guard Colonel was canceling the show.
I wish I had a photograph or video of the four Roses; us 
with our son, Jonathan, and daughter-in-law, Rachael, all 
in our PJs, sitting around my sister-in-law’s kitchen table 
Monday morning, brainstorming text and making lists of whom 
to contact and in what order to get the word out quickly 

The opening paragraph of this “end of the year” email was 
supposed to be how fortunate we were that the weather 
universe was kind to all four of our Essex County outdoor 
events. We had hoped to add something similar about the 

men!!

We were fortunate that the number of participating exhibitors 
this year was higher than last year and the quality better 
than ever. The huge hit we are taking after refunding the 

the success of the other four Rose Squared shows. 

We are so very disappointed for the loss of income the 

funds we would have raised by donating the gate to the Red 
Cross. It is all a poignant reminder of the lack of control 
life presents. We have always chosen, and will continue 
to choose, to treat all of you with respect and concern. 
The relationships we have developed over thirty-one years 
in this business has sustained us through two very tough 
personal and professional weeks. 

We will miss seeing our exhibitor family this weekend, but 
hopefully we will see some of you as we visit shows from 

a show we shouldn’t miss, please drop us an email and let 
us know the location and date. As many oyou know, we do 

Stay warm, stay safe, and have a successful holiday season. 
Wishing the best to you and your family and hoping that 2013 
brings a stronger economy and good health to one and all.  

- Howard and Janet
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People always ask where I get the inspiration for my work and I usually 
come up with something short and off the cuff but when you really think 
about it, it is a very complex question. As individual art show artists we are 
very different in almost every way, except for the one common factor, we 
all travel across the country seeking our fortunes.

Do you remember your first art festival? I remember it like it was yesterday. 
It was 1989, I was in college and I had four months of glass blowing under 
my belt. The art show was in Allapaha, Georgia, the home of Hogzilla, and 
the money raised went to the preservation of a local train depot. I met a 
painter named Marshall Smith there, who happened to be in charge of the 
show.

Now Marshall Smith was no ordinary person. Marshall Smith was a graphic 
artist who became a painter, then an art philanthropist. While still in Grad 
School, Marshall Smith spent countless hours on anatomically correct 
drawings of the human body. A few years after his graduation, his drawings 
were chosen as the industry standard for the medical field at that time, and 
were published in student medical books, leaving him a lifetime of mailbox 
money at his fingertips which he used to buy art.

At that first show, with my newly found glassblowing talents, I made $1,800. 
in a small crowd of about 700 people, traded with a famous artist, Marshall 
Smith, and left with the knowledge that I had a career.

I learned a lot that first year. I learned that it was exciting to go to a town 
that you hadn’t been to before. I was excited to show off my new work to a 
crowd of people who had never experienced it before and I learned that the 
outdoor art fair is an instant critique. People of all backgrounds, from all 
walks of life, would come into your booth and make comments about your 
work. Some comments were great and positive and sometimes, not so much. 
It was like getting an instant critique by thousands of people every year and 
I learned that in order to stay in the game, I would have to have a thick skin. 
I also learned that I could make a years tuition in one weekend.

People come to art shows for many reasons. They come to take a walk in a 
beautiful park, they come to get a corn dog, and they come to support their 
community. They come because they need social interaction, they come to 
hear live music, they come to get free wine, and a lot of the time they come 
to buy some unique hand made art. It’s not all that much different than a 
gallery opening; it’s just a bit more casual.

One of the best things about being an art show artist is the opportunity 
to travel and meet new people all over the country. Everywhere you go 
the people, the scenery and the experiences fuel your creativity. We are all 
grouped in the one category: Artist, but each of us experiences life differently, 
which in turn makes our art and style unique to us as individuals.

The average art show patron probably thinks we all travel in packs, moving 
from one show to another, living in vans and driving across the country like 
a band of crazy gypsies. While some of us do like to hang out in little micro 
groups (parking lot pirates, sushi eating gangs, late night bar hoppers, back 
lot music makers, and the tired, peanut butter sandwich eaters in the room 
group) most of us are individual thinkers and doers, making our way across 
the United States in our own unusual style.

What they don’t realize is that we travel across the country to each little 
town, city and village to participate in that town’s one big event of the year, 
an art show, festival, or fair. Think about it. The hotels and motels are always 
full and expensive, the restaurants are at the height of their season, parking 
is a premium, ice is hard to find as is a good store to find snacks and drinks 
for our coolers as we sit and talk to the show goers. I have seen at least 15 
fantastic fireworks displays this year alone!

Most of us have been up and down this great highway system of ours to 
the tune of about 30,000 miles a year. After doing this for over 20 years, 
I pretty much know everywhere there are cool places to see live music, I 
never eat at chain restaurants because I know where to find the real food in 
most towns, and if there is an interesting place to stay, I’ve slept there. I try 
to always stop and smell the flowers as I drive through life, clicking off 

the GPS and turning down back roads when I can, finding new and unusual 
experiences along the way. You never know where your next great thought 
for a wonderful piece of art is going to come from. It could be that huge bottle 
of ketchup on the factory roof just outside St. Louis; or the World’s Largest 
Chair in Anniston, Alabama; or the Delta Blues Museum in Clarksdale, 
Mississippi; or the Big Peach near the Rocket in Valdosta, Georgia; or the 
Giant Ball of Twine in Darwin, Minnesota; or Route 66; or Mammoth 
Cave in south central Kentucky; or Ruby Falls just outside Chattanooga, 
Tennessee; or The Worlds Largest Cherry Pie in Traverse City, Michigan; 
and lets not ever forget The Corn Palace in Mitchell. South Dakota. 

I could go on and on…

I recently took part in Career Day at my sons’ school and had an epiphany 
of sorts. There were fire fighters, nurses, policemen, doctors, lawyers, 
businessmen and one artist, me. The kids were enthralled by the uniform 
of the policeman, by the picture of the fire truck with the fireman, by the 
stethoscope that the doctor let them listen to but it was my presentation 
that got their full attention. 

They were fascinated by my slide show, they loved the descriptions of the 
way I worked with glass, I let them touch my glass work which is something 
their parents never allow. 

But the words that won the show and captivated my young audience were 
simple and to the truth. 

I asked this group of first graders how many of them were artists, and every 
one of them raised their hand. They all believe they are artists and they 
all related to me because of that. Their faces were filled with excitement 
and joy as we talked about making art and it was a lot of fun for everyone 
involved.

Since that day everyone that I meet in the grocery store or in the park with 
my boys relates to me as the Glass Guy who came to their child’s class. I feel 
a great sense of pride being an artist and being able to share my experience 
with everyone, both young and old. 

After all, the more we relate and educate people about art, the better chance 
we have of that person appreciating and buying art now or in the future.
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Become a Member!
“The mission of the NAIA is to 

strengthen, improve and promote the 
artistic, professional and economic 
success of artists who exhibit in art 
shows. We are committed to integrity, 
creativity, and the pursuit of excellence 
as we advocate for the highest ideals 
and practices within all aspects of the 
art show environment.”

The NAIA is YOU! The NAIA 
is primarily a volunteer-based 
organization of artists just like 
yourself. The board directs the efforts 
through input from the membership 
while many other volunteers assist 
in providing the manpower to 
accomplish those goals.

The NAIA provides a forum for 
artists to communicate with one 
another and with other people in 
the arts community with the goal 
of improving our industry. We help 
existing shows in their efforts to 
provide a viable market for selling art 
and crafts. In addition, we work with 
communities to establish high quality 
new shows. The NAIA works toward 
reducing threats such as imports and 
buy/sell. Our Artist and Director 
Conferences provide an opportunity 
for education and communication for 
artists and show directors alike.

The NAIA communicates with the 
membership via periodic electronic 
ecommunications and a member 
newsletter. This newspaper that you 
are reading, The Independent Artist, 
is also an NAIA publication and is 
mailed to all members.

The NAIA Web s ite  (www.
naiaartists.org) contains a wealth 
of information for members. We 
are currently undergoing a major 
redesign of the site to make it more 
user friendly and easier  to find 
important information. We will 
continue to have a Member Roster 
with links to members’ own web 
sites as well as to  art shows and other 
industry businesses that support the 
NAIA through their membership. 

Most valued by our members is the 
password-protected Member Forum 
where artists hold a dialog about their 
concerns, ideas, inspiration, and the 
nitty-gritty of doing shows.

The NAIA Advocacy Action 
Line is a newly developed service 
available to NAIA Artist Members. 
Through the Advocacy Action Line 
the NAIA assists artists in resolving 
specific issues or problems related to 
the NAIA's official list of advocacy 
positions that the artist member may 
be experiencing with an art show.

Yes! Over 15 arts-related businesses 
offer NAIA members at least a 10% 
discount—and we are working to 
provide our members with even more. 
Some of the businesses currently 
offering discounts include credit card 
processing companies, photographic 
services, web design services, hotels 
and motels, car rental, and canopy 
companies. Using these benefits will 
more than offset the cost of your 
membership.

Please Note: If you are a member of the NAIA 
you should be receiving monthly updates 
and other important communications from 
us via email. If you are not receiving these, 
please contact Membership@NAIA-artists.
org to make sure that we have your email 
address correct. Also, please make sure that 
your email program is set to receive email 
from the NAIA.

Because the NAIA needs you NOW! There 
are important issues such as buy/sell, imports, 
and a sagging economy that are threatening 
the art show industry and artists’ ability to 
make a living at what they love. We have listed 
many benefits and discounts above, but the 
most important reason to become a member of 
the NAIA is to add your personal voice to the 
collective efforts of the NAIA. Your financial 
support is integral to the success of these 
efforts.  If you can volunteer in these efforts, 
even better! We welcome you to the NAIA!

It’s easy! Simply log onto the NAIA web site 
at http://naia-artists.org/join/index.htm. You 
can join online or print out a membership 
form to mail in. The NAIA Membership 
Committee looks forward to welcoming you 
as a member! 

Survey Results:  The 
Importance Of Prospectus
In July, 2012, we sent out a survey to over 500 to artists and show directors/
producers. Of those 500, we received  151 surveys back, responses from 135 
artists and 16 shows.  The purpose of the survey was to gather information from 
those who do shows about how important they thought certain information was 
to include in a show’s prospectus.  In addition, we asked artists to not only assess 
the importance of having certain information about a show in the prospectus, 
but how critical the information was to them in making a decision on whether 
or not to do a show.

The responses from shows and artists were quite similar, as you can see.  
There were a few results that raised eyebrows slightly, but not many.  The 
results of this survey will be used by the NAIA to make suggestions to help 
shows improve their prospectus’.  Remember, as artists trying to make a 
living, it’s important to read the prosectus completely to know what we’re 
signing up for.  The following are excerpts from the survey. To view it in its 
entirety, please go to www.naia-artists.org/faq.php and click on “Surveys”.  

How important is the following for a show to include in its 
Prospectus?
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Survey Results, continued from p. 8

continued on page 10
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Survey Results, continued from p.8

continued on page 11
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Survey Results, continued from p.8

Do you have 
something to 

contribute about 
your local or 
favorite art 

show?
Send in your 
article to 

NAIA today!

Contribute your story TODAY!
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